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Trademarks  

What Are Trademarks? 

Trademarks are words, symbols, designs, sounds, and even 

colors (Tiffany’s Robin Blue is a Trademark). The idea 

behind a trademark is that it identifies the goods as yours. 

The customer’s perception is the most important. The goal of 

trademarks is to help consumer confusion on the origin of 

the product they are buying. If the consumer is confused, it is 

evidence trademarks are being violated. For online, the 

common law rights govern. Act like it is yours, and if no one 

speaks up, then it is yours. Registration will help with 

litigation. 

There are two steps to suing. First you have to prove you 

have a protectable trademark. The trademark should be 

distinctive. Ideally a consumer will be able to connect your 

company to the trademark. The trademark cannot be generic 

and ideally should be something called “fanciful.” Fanciful 

means it is uniquely used and is not generally associated 

with your product. The legal test is “likelihood of confusion.” 

Would the consumer be confused? 

 



             

         

 

 

Trademarks  

PPC and SEO 

My understanding of the trademark laws in this 

area is as long as you are not deceiving the person 

who is clicking the ad then you will be okay. If the 

consumer feels they have been tricked or clicked 

the ad expecting something different due to the 

use of a non-owned trademark, this is strong 

evidence that the trademark is being infringed. 

 

The same goes for SEO. If you are targeting a 

trademark and the domain/look of your website 

feels like the trademark owner’s website this may 

be evidence you are infringing. Targeting 

keywords via SEO is a little grayer than PPC but 

the general principle of whether the consumer 

was confused holds true. 

 



             

         

 

 

Entity Choices 

Sole Proprietorship and Corporations 

Sole Proprietorship is the most common 

form.  There is little distinction between the 

owner and the business.  The advantages are that 

it is quick, easy, inexpensive, and no tax returns 

for the business entity.  The disadvantage is you 

have no protection from liability. 

Corporations require certain characteristics 

including the need for Articles of Incorporation, 

Shareholders, and policies.  The biggest negative is 

the double taxation that occurs.  Both C and S 

corporations have several legal qualities including 

limited liability protection, perpetual existence, 

and free transferability.  The S Corporation has 

further limitations in that there cannot be more 

than 100 shareholders, only one class of stock, and 

no resident aliens as shareholders.  

 

 



             

         

 

 

Entity Choices 

LLC and General Partnerships 

 

Limited Liability Company is one of the 

most popular types of entities due to its 

pass through taxation, liability protection, 

and management flexibility. 

 

General Partnerships are entities made up 

of two or more persons or entities that 

carry on a trade or business.  Advantages 

include it is easy and it is a pass through 

tax entity.  The disadvantage is there is still 

unlimited liability. 

 

 



             

         

 

 

Business Proposal 

Creating the Perfect Proposal 

I. Logo 

II. Project Name 

III. Description of Initial Work 

IV. Description of Monthly Work 

V. Terms 

a. Confidentially  

b. Billing & Payment 

c. Personal Rights 

d. Time Limitation 
 
 



             

         

 

 

Customer Acquisition 

Finding Customers 

I. Funnel  

a. Create Awareness  

b. Obtain Customers 

c. Keeping Customers 

d. New Revenue 

e. Modes 

II. Revenue Model 

a. Market 

b. Model 

c. Prices 

d. Trials 

e. Profitability  

III. Developing 

a. Meet 

b. Initial Targets 

c. Reference Story  

d. Customer’s Problem 

e. Solution 


